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Branding 101: How To Build A Strategic Brand in 2024

9 PILLARS OF BRANDING*®

BRAND NAME
® o« &TAGLINE

VERBAL 121:7.1|»] BRAND
.‘ o° IDENTITY MESSAGING STORY ° @ ‘
.'
BRAND TARGET POSITIONING BRAND
DNA , AUDIENCE STRATEGY o PERSONALITY
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https://docs.google.com/spreadsheets/d/1yZQQn6mJhMKTgefjAc466A-7bLQ1GyoR4snyCnO9KCQ/copy
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WorkSpace DATES
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Core Values
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http://bit.ly/2TyoMsr
http://bit.ly/2TtBDfr

